ing and quilting in Germany

The new platform for sew




The Opportunity

We have a new way of retailing

* We create engaging, exciting and stimulating
retail offerings

« Concerned and passionate employees,
customer focused on providing expertise and
“entersalesment”

* Building a community of loyal customers, fully
engaged In our business, In regular
communication with us and each other

W

* |gniting a neglected market and accessing
their high disposable income.

Discover ® Order ® Experience ® Share
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The Problem

There Is a large group of 18m sewing enthusiasts
In Germany who are badly served by current
retail offering.

Department stores are reducing floor space for
fabric and loosing sales.

9,95 €/M versondkosten
inkl. MwSt.

Auf Lager
Lieferzeit: ca. 2 - 5 Werktage.

Specialist retailers offer a good service but
are few and far between.

IN DEN WARENKORB \_J Muster bestellen {3

00

Gewlinschte Menge bitte im ndchsten Schritt eingeben.

f @ ©
g g g DETAILS BESCHREIBUNG
Online stores show range but offer little in —
. i i . Material: 100% Baumwaolle
advice & Iinspiration. Breite: 150 cm
Rapport: Breite: 18 cm
Hbhe: 8 cm
Gewicht (g/m2): 15,0
Farbe: wollweil
Merkmale: leicht, weich
Verwendung: Babydekoration, Homeaccessoires, Kinder Deko, Kissen/ Tagesdecken,
Patchwork, Tagesdecken, Taschen, Vorhédnge
Griff/Fall: weicher Fall, weicher Griff, glatter Griff
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The target group

18 million Germans sew as a hobby. (Source: Statista.de 2018)

Women aged 50 and over (although not exclusively).

This target group can be characterized as follows:

They have an above average disposable income.

The children have left the home.

They have the time to devote themselves to a hobby they love - sewing.
They are more Interested in quality than price.

Over 65% of those over 50 are members of a social network.

(Source: Social-Media-Atlas der Hamburger Kommunikationsberatung Faktenkontor und Marktforschungsinstitut Toluna 2017)

© S. Leach & O. Kliem This document, its contents and all discussions related thereto are confidential..



Advertising Avenue
Gen Z primarily finds out about new products on social media, not TV

Advertising channels by age group s ® e §idmn &

Gen Z: 18-21 Millennials: Age 22-37

Television is still relevant for the target
group and combined with social media will

enable us to contact our customers o 1% =.3§:§
despite the changes in media use over the m e m
next 10 - 20 years. Gen X: Age 38-53 Boomers: Age 54-72

Project Sew's video content will be

avallable via an app, YouTube and social
media from the outset.

W 26% W 11%
B 32% B 43%
B 6% W 12%
B 18% B 16%
B 2% W 1%
W 15% W 17%

Source: Businessweek/Morning Consult survey

Note: Data excludes other and don't know/no opinion. Chart shows where cohorts say they primarily
find out about new products.
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Facebook is the most popular social media platform among the over 50s.

NUTZERWANDEL: TEENAGER BRECHEN WEG, SENIOREN LEGEN ZU

. 80% R9% 90%
85% i T e o AU LB 89% A
e, IS, T e R G P
14-18 Jahre 88% oo, d>-. 4] MR | (i (| B4%a
' B NG s L et
..... 76% .."..
""""""""""" ® 2 74% o
20-29 Jahre @ 9% . L R L, e e Pt 4% A
/.. R (. S T P 76% 68% - 73% A
....... 7“‘
30-39 Jahre
1% Y

40-49 Jahre

S0-58 Jahre

60 Jahre +

201 2012 2013 | 2014 2015 2016

ZEITVERLAUF: Antell der Onliner der jewelligen Altersgruppe, die Facebook nutzen

¥
Quelle: Social-Media-Atlas 2017/2018. Sieben reprasentative Umfragen 2011-2077 L. IMWF (51111
: FAKTENKONTOR POR ANARINENT UND
unter jeweils rund 3.500 Internet-Nutzem ab 14 Jahren in Deutschland © Faktenkontor 2018 SE “’ B e IOluna
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A unique platform

Teleshopping E-Commerce

TV + YouTube Large range of

Live or On Demand products

Kits for all
£ YouTuhe Q.TD'D experience levels
|

I Germany's First Multichannel ,,Entersalesent“- Offer \

S

 Entertainment
* Information
« Demonstration

Social Media

Expertise
« Watch anytime Two experienced
« Community “Architects”
« Sharing And “Builders”
* Help & advice
9
* There is no dominant player on the market * The target group has great affinity to TV and Social Media

* Market Volume : > 1.2bn Euros  This group has a high disposable income
18 million hobby sewers in Germany
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Project Sew Is based on the British shopping channel Sewing Quarter

=

] Newsletter | Qg 0800 112 4433 Watch on Sky 687, Freeview 73, YouTube or Online T eisiSim |/ Basket
Programme guide page

@ Search for a product or SKU SUBMIT@ ‘QW”'% wARTER » | watch = | Channel Guide

- - -

Fabric Designer Makes Crafts Tools & Haberdashery Kits, Gifts & Bundles Patterns, Books & Mags Clearance

—

—

RECORDED PROGRAMME ==

“~ [ PKXC48

Stitch in Time Blue
Craft Caddy &
Needle Case Kit:
Fabric (2m),
Instructions and

m;

2.95 P&P All Day [* ]

1 Y . .
B * o = ; 4 . ; B
| - a -
N 1 2o f /9 ] 3
“aa 4 WAy

= < :

3 ., ¥ . h - 3

: . o ,. 2 - ’ 4 —

-y [ , [ y S ¢« » 9N
g > 3 L % ’
- N U » '. - : -
= = » $2° R PN R S - "
- P ﬁﬂ " - . 3 : : - - - p
) V = o’ - 2 o= ™~ : —-—
! - & > . - e ’ ‘
- B A = . . - e . - . - .
v . 2 . . g -
/ . ~ o~ ¢ . .. . a
s v ; - .
: v d ~y

SHOP NOW

W 0800 112 44 33
SewingQuarter.com

= | WATCH AND BUY ONLINE 3 PROGRAMME GUIDE
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Key Highlights

Founding Team Sales projection
Year 1 Year 2 Year 3
€25m €10,2m € 20,8m
s = Nk EBITDA projection
5‘9,,& / IMAGINI® |
QUA ~Hocumon - SHop Year 1 Year 2 Year 3
e T €-21m €-0,9m €2,4m
Simon Leach Olaf Kliem
»  Purchasing « Planning Paid-in capital
 Technical setup « Staff management
 Sewing market  Marketing
. (start-up . (start-up 4 rounds of € 1 m
"Sewing Quarter") "The Jewelry Channel")
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https://www.google.de/imgres?imgurl=https%3A%2F%2Fotzyvov.net%2Fwp-content%2Fuploads%2F2018%2F02%2FShopShow_12237.jpg&imgrefurl=https%3A%2F%2Fotzyvov.net%2Fotzyv-films%2Ftv-magazin-shopshow-nabor-instrumenta-3v1-drel-bolgarka-elektrolobzik.html&docid=PF2ok9Cgoa_kwM&tbnid=Z0O_KRwiCN3NlM%3A&vet=10ahUKEwjP7POIqYfhAhWSr6QKHW8RCpIQMwg_KAAwAA..i&w=898&h=908&bih=725&biw=1536&q=shop%20and%20show%20logo&ved=0ahUKEwjP7POIqYfhAhWSr6QKHW8RCpIQMwg_KAAwAA&iact=mrc&uact=8
https://www.google.de/imgres?imgurl=http%3A%2F%2Fwww.immediate.co.uk%2Fwp-content%2Fuploads%2F2017%2F01%2FSewing-Quarter-300x147.jpeg&imgrefurl=http%3A%2F%2Fwww.immediate.co.uk%2Fsewing-quarter-new-survey-shows-sewing-is-the-key-to-a-stress-free-life%2F&docid=OwWxoHEMCAzypM&tbnid=m2tzoTNYQBKagM%3A&vet=10ahUKEwjrg9mmqofhAhVB4qQKHf2kBZQQMwhAKAIwAg..i&w=300&h=147&bih=725&biw=1536&q=sewing%20quarter%20logo&ved=0ahUKEwjrg9mmqofhAhVB4qQKHf2kBZQQMwhAKAIwAg&iact=mrc&uact=8
https://www.google.de/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=2ahUKEwjnyoSJrIfhAhXBb1AKHe4uAyQQjRx6BAgBEAU&url=https%3A%2F%2Fwww.hochanda.com%2F&psig=AOvVaw1Sb4N9SosNEq2oK2MhCVVG&ust=1552849113534992

Summary:

* The time is ripe for this market worth €1.2bn to be ignited
by a new and vibrant platform.

» Passionate, innovative and committed founders who
understand the customer and how to engage with them

' Projeet
o sew
* Business model is easy to scale into other countries.
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Simon Leach Olaf Kliem
sl@shoppingkonzepte.com ok@shoppingkonzepte.com
+49 178 9394784 +49 163 2505533
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